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RAN-2101130804030021
M.A. (Sem.-IV) Examination March - 2026

Home Science - CCT-12 (Paper-18)

Fashion Design - Merchandising$

Time: 2 Hours ] [ Total Marks: 30

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â-1.  “uQ¡“p âï“p¡“p V|$»L$dp» S>hpb Ap‘p¡. 06

 1) a¡i“ h¡‘pf (dQ£ÞX$pCrT»N) A¡V$g¡ iy»?

 2) S>Õ’pb»^ h¡‘pfu A¡V$g¡ iy»?

 3) R|>V$L$ h¡‘pf“p apev$pAp¡ S>Zphp¡.

 4) N°plL$ kpQhhp (fuV$¡Þi“)“u ìep¿ep Ap‘p¡.

 5) Ap¡“gpC“ ip¡‘]N“p b¡ apev$p S>Zphp¡.

 6) ‘f»‘fpNs h¡‘pf A¡V$g¡ iy»?

â-2.  a¡i“ N°plL$“u ìep¿ep S>Zphu, a¡i“ N°plL$p¡“y» dlÐh krhõspf QQp£. 08

A’hp

â-2.  ""õV$p¡f-Ap^pqfs A“¡ “p¡“-õV$p¡f-Ap^pqfs qfV$¡rg»N hÃQ¡“p¡ saphs'' Dv$plfZ krls 

krhõspf QQp£.

â-3.  N°plL$ hs®““¡ kdS>hp ip dpV$¡ dlÐh‘|Z® R$¡, ep¡Áe Dv$plfZp¡ kp’¡ krhõspf QQp£. 08

A’hp

â-3.  C-L$p¡dk® h¡‘pf A¡V$g¡ iy»? C-L$p¡dk®“p apev$p A“¡ N¡fapev$p krhõspf QQp£.

â-4.  V|$»L$“p¡^ gpMp¡ ( L$p¡C ‘Z b¡) 08

 1) dpL$£qV$»N V/S h¡QpZ.

 2) ""ä¡ÞQpBT õV$p¡f''.

 3) õ‘¡rieprgV$u õV$p¡f“p apev$p.

 4) C- L$p¡dk®“u S>ê$qfeps A“¡ L$pep£.
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ENGLISH VERSION

Q-1.  Answer the following questions briefly. 06

 1) What is fashion merchandising?

 2) What is a wholesaler?

 3) State the advantages of retail trade.

 4) Define customer retention.

 5) State two advantages of online shopping.

 6) What is traditional trade?

Q-2.  State the definition of fashion customer, and discuss the importance of  08 

fashion customers in detail.

OR

Q-2.  Discuss in detail with examples on "Difference between store-based and  

non-store-based retailing".

Q-3.  Why is it important to understand consumer behavior, and discuss in detail  08 

with suitable examples

OR

Q-3.  What is e-commerce? Discuss the advantages and disadvantages of e-commerce 

in detail.

Q-4.  Write a short note (any two) 08

 1) Marketing V/S Sales

 2) "Franchise Store"

 3) Advantages of Specialty Store

 4) Need and function of E-Commerce 


